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Note lor Anton, Michelle 


From: Robinson, Yvette 

Date: Wed, Oct 16, 1996 10:17 AM 

S u bject: FW: Tentative Miami Schedule 

To: Rafferty, Shelby; Steen, Lauren E. 

Cc: Anton, Michelle; Medina, Maria; Moore, Edna 

In response to your e-mail below, following are more details on the scheduled Miami clubs. 
GMR has secured three clubs in the Miami area — one in South Beach, the best club in 
Kendall and the best club for the PPZ in Coconut Grove. After in-depth research, GMR 
believes that we can conduct a strong Miami program with the three clubs described below as 
well as meet and exceed Brand's objectives. 

•South Beach clubs: 

Ready Bar has been our number one target and is currently still involved with Camel. GMR 
is pursuing ’97 commitment. Bash is still a very remote possibility, and we are continuing 
discussions for '96. If anything should change, GMR will make room in the schedule. Club 
609 and Groove Jet remain committed to Camel. 

The Clevelander: Scheduled as the PPZ "super-flagship", The Clevelander will be the main 
focal point of the Miami promotion. Friday and Saturday nights will be scheduled along with 
a few, select Sunday afternoons. 

Unlike the '95 season, bands are no longer performing on Saturday afternoons. The 
Clevelander has scheduled college-oriented promotions highlighting college football on 
Saturday afternoons, therefore the club and GMR mutually agreed that Saturday afternoons 
are no longer the appropriate environment for the PPZ. The Clevelander remains the biggest 
club attraction on Ocean Drive. The PPZ will be there with a huge presence and full outdoor 
lighting. Permits are in discussions with the city of Miami Beach. 

•While GMR did research the primary clubs in both Kendall and CocoWalk areas, these two 
are the most appropriate and very popular. 

Cafe Iguana is located in Kendall, a South Miami suburb, appealing to the PPZ demographic. 
Some of this demographic will occasionally go to South Beach, as well. This is a dance club 
located in the Town and Country Mall, is multi-level and consistently crowded (capacity 
500). This venue would definitely achieve strong survey numbers. 

A second bar, Fat Katz, is located upstairs with pool tables and quieter music. The capacity 
is approximately 200 people, providing a whole other area to survey. An additional team 
would be positioned in Fat Katz. 

Currently, Cafe Iguana does promotions with Marlboro, but have nothing scheduled in 
November or December. 

Dan Marino's is located in CocoWalk. CocoWalk is an open-air shopping/restaurant and bar 
complex in Coconut Grove. This account has high visibility, high turnover and appeals to 
the PPZ demographic. This is a sports bar with a DJ and very conducive to promotions. 
Marlboro has also done successful promotions there in the past. 

GMR is confident that the Miami program will be successful. In all eases, the surveying 
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staff and cigarette salespersons will be increased to cover all areas and achieve high numbers. 
GMR is ready to move to formal contracts upon Brand and Event's approval. 
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